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• What We Do 

– Team Introduction 

– Research Sources 

– Infographic Review 

– Update on the North Central Region 

– Upcoming Research 

• How To 

– AZOT.gov Research and Statistics Section  

– General Overview 

– Arizona Travel Impacts Tool 
 

 

Update on AOT’s Research & Strategic Planning Division  

Source: AOT Research 
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What We Do 

Update on AOT’s Research & Strategic Planning Division  
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Karen Churchard, Assistant Deputy Director 

Melissa Elkins, Research Manager 

Jennifer Miller, Research Specialist 

 

What We Do 

Team Introduction 

Source: AOT Research 
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• Visitor Identity 

– Economic Impact 

– Visitor Volume 

– Visitor Profiles 

• Market Research 

– Consumer Awareness and Behavior 

• Program Effectiveness 

– Advertising, FAMs, Stakeholders  

What We Do 

Research Division Program of Work 

Source: AOT Research 
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AOT Research Sources 

Source: AOT Research 

Condensed Resources List 
Brand USA 
Dean Runyan 
DIIO 
Gallup poll 
IATA 
Longwoods 
MMGY Global 
PhocusWright 
REDmarke Research 
Skift 
Smith Travel Research 
The Conference Board of Canada 
Tourism Economics 
US Dept of Commerce 
VisaVUE 

report pages from 
PhocusWright & Skift* 

monthly 
incoming 
reports 

* as of April 2014 
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Infographic Review 

Source: AOT Research 

Travel and Tourism Works                       
for Arizona 

– Economic Impact 

– Travel Taxes Impact 

– Visitor Spending 

– GDP Leaders 

– Visitor Profile 



8 What We Do 

Infographic Review 

Source: AOT Research 

Travel and Tourism Works 
in Gila and Yavapai  

– Economic Impact 

– Lodging Indicators  

– State and National Parks 

Visitation Highlights 



9 What We Do 

Economic Impact Review 

Source: AOT Research 

Top Segments Tracked:  

– Spending 

– Employment Earnings 

– Jobs 

– Taxes (Local & State) 

Spending Categories:  

– Accommodations 

– Food Services 

– Food Stores 

– Local Transportation & Gas 

– Arts, Entertainment & Recreation 

– Visitor Air Transportation 
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NORTH CENTAL REGION DIRECT TRAVEL SPENDING - % CHANGE 

 

What We Do 

Update on the North Central Region 
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2012 TRAVEL EARNINGS AS PERCENT OF TOTAL EARNINGS IN STATE  

What We Do 

Update on the North Central Region 

Source: Dean Runyan Associates 
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Update on the North Central Region 

Source: Dean Runyan Associates, Tourism Economics, Longwoods International, VisaVUE, 
Smith Travel Research 

2012 TRAVEL EARNINGS AS PERCENT OF TOTAL EARNINGS IN COUNTY 
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4.5* million Domestic Overnight Visitors in 2012 
(13.7% of Arizona’s Domestic Overnight Visitors) 
 

Domestic Visitor Characteristics*:   

 

What We Do 

Update on the North Central Region 

Source: Tourism Economics and Longwoods International 

• Average Length of Stay = 4.1 nights 
• Average Travel Party Size = 2.9 persons 
• Average Household Income = $74,490 
• Average Age = 48 years 
• 74% stayed in Paid Accommodations 
• $769 Average Trip Expenditures excluding Air 
 

 *2012 Domestic Visitation was based on the following counties: Yavapai, Gila, Graham and Greenlee.  In 2013, the North Central 
region will be made up of Yavapai and Gila counties.   
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Indicator Definition

Supply (Rooms Available) Supply Number of available rooms/period

Demand (Rooms Sold) Number of rooms sold/period

ADR (Average Daily Rate) Daily Price of an occupied room

Occ (Occupancy Percent) Demand ÷ Supply

RevPAR (Revenue per Available Room) Occupancy x ADR

What We Do 

Update on the North Central Region 

Lodging Definitions: 
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Update on the North Central Region 

Source: Smith Travel Research 

Supply Demand Occ ADR RevPAR

Gila -0.1% -2.7% -2.6% 1.5% -1.2%

Yavapai 0.0% 1.2% 1.2% 4.0% 5.3%

Arizona 0.0% 1.9% 1.9% 2.8% 4.8%
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Update on the North Central Region 

Source: NPS 

Arizona National Park Visitation Top 10 

National Park 
2013 

Year-end 
% Chg 

 2013 vs 2012 

Grand Canyon NP 4,544,301 2.8% 

Lake Mead NRA 1,876,034 19.2% 

Glen Canyon NRA  1,727,763 2.2% 

Canyon de Chelly NM 828,478 0.0% 

Saguaro NP 675,638 6.5% 

Petrified Forest NP 644,649 -3.0% 

Montezuma Castle NM 389,091 -14.5% 

Wupatki NM 190,878 -5.2% 

Sunset Crater Volcano NM 184,864 4.0% 

Walnut Canyon NM 125,268 13.1% 

North Central Region’s  
Three National Monuments 

Total Visitors in 2013 

of total Arizona 
National Parks visitation 
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Update on the North Central Region 

Source: Arizona State Parks 

Arizona State Park Visitation Top 10 

State Park 
2013 

Year-end 
% Chg 

 2013 vs 2012 

Lake Havasu SP 362,348 3.8% 

Slide Rock SP 247,647 5.7% 

Patagonia Lake SP 176,647 -2.9% 

Catalina SP 163,823 7.1% 

Dead Horse Ranch SP 139,849 0.8% 

Kartchner Caverns SP 137,268 -0.3% 

Lost Dutchman SP 121,277 19.1% 

Buckskin Mountain SP 96,929 8.6% 

Tonto Natural Bridge SP 94,015 19.8% 

Fool Hollow Lake RA 89,676 -5.4% 

of total Arizona 
State Park visitation 

North Central Region’s  
Five State Parks 

Total Visitors in 2013 
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If you could see who’s shopping online  
for leisure travel into your destination 

right now,  
what would you do differently? 

 

 

What We Do 

New Research Tool - nSight 

Source: nSight 
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• Each day, nSight aggregates over 80 million 

searches made by travelers “shopping” for 

lodging in destinations around the world  
 

• Pulled from over 5,000 Booking Websites 

(including data from every major OTA) 
 

• Shows consumer demand for Arizona and 

our Five Regions…right now.   

 

 

What We Do 

New Research Tool - nSight 

Source: nSight 
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• Largest database of search and travel bookings in the world – leveraging 

over 30 Billion searches (demand data) and transactions (conversion data) 

from over 5,000 consumer websites worldwide. 
 

• Proprietary sources of data comes from leading travel wholesalers and 

aggregators of third-party cookie data in travel. 
 

• Each day, nSight aggregates over 80 million searches by travelers searching 

for lodging in destinations around the world.  

 

 

What We Do 

New Research Tool - nSight 

Source: nSight 



21 What We Do 

New Research Tool - nSight 

 

 

Source: nSight 
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New Research Tool - nSight 

 

 

Source: nSight 

• 25-35 years old 

• Moving up in their career 

• No family or very young family 

• HHI @ 100K+ 

• 6+ trips per year, 2-3 trips around authentic experiences 

• Active on social media, spends time and money on 

interests 
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New Research Tool - nSight 

 

 

Source: nSight 

• 66+ years old 

• HHI @ $100K+ 

• High percentage of income is fixed, tied to investments 

• 5+ trips per year with longer stay periods 

• longer lead times, lots of research 

• 2+ trips per year tied to visiting family 

• Engaged in hobbies and interests 

 



24 What We Do 

New Research Tool - nSight 

 

 

Source: nSight 

 

 

• 25-35 yeas old 

• Multiple jobs over several years 

• 4+ trips a year 

• HHI @ $75K+ 

• Very active on social media 

• More budget minded traveler – do more with less 

• Likely to travel with other friends 

• Desired experience: Leisure and culture; inspiration 

 

 



25 What We Do 

New Research Tool - nSight 

 

 

Source: nSight 
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New Research Tool - nSight 

 

Source: nSight 



27 What We Do 

New Research Tool - nSight 

Top 10 Source Markets for Online Demand for Overnight Visitation 
January 1 – April 25, 2014 
 

Source: nSight 

NORTH CENTRAL AZ 
1. Phoenix-Mesa AZ 
2. New York NY 
3. Los Angeles-Riverside-

Orange County CA 
4. Chicago IL 
5. Seattle-Tacoma WA  
6. San Jose CA 
7. San Diego CA 
8. San Francisco CA 
9. Boston MA 
10.Minneapolis-St. Paul 

MN-WI 

ARIZONA (Statewide) 
1. New York NY 
2. Phoenix-Mesa AZ 
3. Los Angeles-Riverside-

Orange County CA 
4. Chicago IL 
5. Seattle-Tacoma WA 
6. Dallas-Fort Worth TX 
7. Minneapolis-St. Paul 

MN-WI 
8. Denver CO 
9. Philadelphia PA 
10.Detroit MI 
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• Target City Analysis: Spring  

• Improved International Research (new): Spring/Summer   

• 2013 YE AZ Travel Impact Study: GCOT/Summer  

– Impact by Legislative District (new) 

– Online Tool Compatible for Mobile Devices (new)  

• 2013 YE AZ Domestic/Intl Visitor Statistics: GCOT/Summer 

• Completion of Arizona Tribal Tourism Study: Fall 

 

 

 

What We Do 

Upcoming Research 2014 

Source: AOT Research  
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• Target City Analysis compiles data on 
20 individual categories for 41 
DMAs* resulting in over 2,400 data 
cells. 
– Focus on 30% of US HH, Five Lifestages with 

HHI of $75K+ or $100K+ 

 

• Track Travel Trends using more than  
18 paid and free data sources. 

 

“Fun” Research Facts 

Source: AOT Research 

*DMA = Destination Market Area 
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How To… 

Update on AOT’s Research & Strategic Planning Division  
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• Annual Research 

• Monthly & Quarterly Research 

• Arizona Research Reports and Presentations 

• Research Resources 

• Interactive Tools 

 

 

AZOT.gov Research & Statistics “How To” 

General Overview 

Source: AOT Research 



32 AZOT.gov Research & Statistics “How To” 

Research Page 

Source: AOT Research 
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• Using the 
map, click the 
county (or the 
entire state) 
to review 
statistics 
 

 

AZOT.gov Research & Statistics “How To” 

Arizona Travel Impacts Tool 

Source: AOT Research 
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• Select a 
category of 
statistics to 
review 
 

 

AZOT.gov Research & Statistics “How To” 

Arizona Travel Impacts Tool 

Source: AOT Research 
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• Once you have 
the data you 
want, select a 
download 
option. 
 

 

AZOT.gov Research & Statistics “How To” 

Arizona Travel Impacts Tool 

Source: AOT Research 
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Karen Churchard, Assistant Deputy Director 
602-364-4158  

kchurchard@azot.gov 

Melissa Elkins, Research Manager 
602-364-3716  

melkins@azot.gov 

Jennifer Miller, Research Specialist 
602-364-3698   

jmiller@azot.gov 

 

What We Do 

Team Introduction 

Source: AOT Research 


